COUNTY TELEVISION NETWORK POLICY FOR 

PROGRAM SPONSORSHIP / PARTNERSHIP STANDARDS AND PRACTICES
Consistent with Board of Supervisors Policy entitled, “Underwriting Costs of County Publications and Activities,” (Policy # B-55, effective 1983), the County Television Network (CTN), under the County of San Diego’s Department of Media & Public Relations, has established the following standards and practices for developing and accepting sponsorships and partnerships for the station as a whole, as well as individual programs or time periods.

Questions on this policy should be directed to:

County Television Network

1600 Pacific Highway, Room 208

San Diego, CA 92101

(619) 595-4600, ext. 6

WHO MAY BE IDENTIFIED AS A SPONSOR
· Corporations or Divisions or Subsidiaries of a Corporation

· Endowments and Foundations

· Individuals

SPECIAL RESTRICTIONS

· CTN does not accept sponsor support from businesses selling products such as cigarettes, tobacco products or alcohol, including distilled spirits, wine and beer.

· Sponsors that sell personal hygiene products or similar products of a highly personal nature may not refer to those products in sponsor credits.

· CTN reserves the right to refuse sponsor support from entities that may be viewed as controversial or that promote any product or position that may be contrary to the mission and goals of the County of San Diego.

GENERAL PRINCIPLES FOR DETERMINING ACCEPTABILITY

· The sponsor may not exercise editorial control over the content of any portion of CTN’s programming or shows.

· The public must not perceive that the sponsor has editorial control over CTN’s programming or shows.

· The public must not conclude that any CTN program promotes sponsors’ products, services or other business interests.

· Preferred Text for Sponsor Credits: “This program is made possible (in part) by funding from [Sponsor name and brief message].”  Also acceptable is “Sponsored by [Sponsor name]” or “brought to you by [Sponsor name].”

GUIDELINES

1. Identification:  All sponsor credits must identify the sponsor by name and/or logo.  CTN will not accept support without proper identification.

2. Sponsor credits may not include:

· Any call to action or solicitation to purchase a product (Examples prohibited: any use of  "you" or "your"; slogans such as “Get Met.  It Pays”)

· Superlatives (Example: “ . . . the most intelligent car ever built.”)

· Direct comparisons (Example: “ . . . when a Cadillac just isn’t good enough.”

· Price or value information (Example: “ . . . for only $100 down and $100 per month.”)

· Inducements to buy (Example: “six months free service when you buy.”)

3. Toll-free numbers or web site addresses are acceptable in sponsor credits if their purpose is for the viewer to obtain more information.  If their purpose is to solicit sales, however, the information is prohibited.

4. Children’s Programming:  Sponsor credits may not exploit or take unfair advantage of the child audience.

5. Sponsor credits may not create the perception that there is a connection between the program content and the sponsor’s products or services. 

6. Frequency of Credits:  Sponsors may receive credit only at the beginning and end of a program.

7. Program content may not be interrupted to provide a sponsor credit.

8. Duration of Credits:  No one credit may exceed 15 seconds; a sequence of credits cannot exceed 60 seconds. 

9. In-kind Goods and Services credits are permissible but they must appear in context with normal production credits and may not incorporate brands or logos.

CTN and the County of San Diego retain the absolute right to reject or modify any sponsor or sponsor’s material for any reason.
